An Exploratory Study for Advertisements on the Content of Sustainability
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TABLE 1: Environmental Solutions Frequency in the Advertisement 
	
	Number of Advertisement
	Count all the text

	Environmental Solutions
	23
	32

	Planting Tree
	1
	1

	Environmental Materials
	1
	1

	Turning off the Lights
	1
	1

	Clean Environment
	1
	1

	Renewable Energy 
	6
	9

	
	Sustainable Energy
	1
	1

	
	Electricity 
	2
	2

	
	Solar
	1
	1

	
	Geothermal 
	1
	1

	
	Alternative Energy for Thermal Power Plant 
	1
	1

	Waste Recycling
	13
	19

	
	Glass 
	1
	1

	
	Electronic Appliance 
	1
	1

	
	Paper
	3
	3

	
	Metal 
	1
	1

	
	Plastic 
	2
	4

	
	Oil
	1
	2











TABLE 2: Social Solutions Frequency in the Advertisement
	
	Number of the Advertisement
	Count all the text

	Social Solutions
	16
	23

	Valuing to Employee
	1
	1

	Training
	5
	7

	The Best Employer
	2
	5

	Handing Down the Next Generations
	1
	1

	Being Tolerant
	1
	1

	Career Support
	1
	1

	Happy Employee
	1
	2

	Creating Collective Consciousness
	1
	1

	Healthy Life
	1
	1

	Art 
	1
	2

	Social Responsibility Awareness
	1
	1






TABLE 3: Economic Solution Frequency in the Advertisements
	
	Number of the Advertisement
	Count all the text

	Economic Solutions
	21
	30

	Smart Technologies
	1
	1

	Research
	1
	1

	Growth
	1
	1

	Value Creating Solution
	1
	1

	Electricity Efficiency
	2
	4

	Innovation
	2
	2

	Corporate Structure
	1
	1

	Perfect Service
	1
	2

	Brand Value
	9
	15

	Sustainable Resource
	1
	1

	Sustainable Service
	1
	1









TABLE 4: Comparison of Sustainability Solutions and Organization Goal
	
	Profit Organizations
	Non-profit Organizations

	Sustainable Solutions
	42
	18

	Environmental Solutions (23)
	9
	14

	Social Solutions (16)
	12
	4

	Economic Solutions (21)
	21
	0






TABLE 5: Chi Square Test Statistics
	Chi-Square Tests

	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	13,181a
	2
	,001

	Likelihood Ratio
	18,249
	2
	,000

	Linear-by-Linear Association
	9,956
	1
	,002

	N of Valid Cases
	52
	
	

	a. 0 cells (0,0%) have expected count less than 5. The minimum expected count is 5,77.






TABLE 6: Comparison (Cross Tabulation) of Sustainability Dimensions and Type of Organization 
	
	Sustainability Dimensions 
	

	
	Environmental
	Social
	Economic
	Total

	Profit 
Non-profit
	Profit
	Count
	10
	7
	15
	32

	
	
	Expected Count
	13,5
	9,2
	9,2
	32,0

	
	
	% within ProfitNonprofit
	31,3%
	21,9%
	46,9%
	100,0%

	
	Non-profit
	Count
	12
	8
	0
	20

	
	
	Expected Count
	8,5
	5,8
	5,8
	20,0

	
	
	% within ProfitNonprofit
	60,0%
	40,0%
	0,0%
	100,0%

	Total
	Count
	22
	15
	15
	52

	
	Expected Count
	22,0
	15,0
	15,0
	52,0

	
	% within ProfitNonprofit
	42,3%
	28,8%
	28,8%
	100,0%











Appendix
	01-ATS Enerji 
02-Ankara Büyükşehir Belediyesi 
03-SosyalSorumluluk.org 
04-Doğuş Otomotiv 
05-Ümraniye Belediyesi 
06-Eti 
07-Kilsan 
08-Fiziksel Engelliler Federasyonu 
09-P&G Orkid 
10-SosyalSorumluluk.org 
11-WWF – Worldwide Fund For Nature 
12-Remax 
13-Samsung 
14-Sosyal Girişimci 
15-SosyalSorumluluk.org 
16-Tema 
17-WWF – SAGA Lojistik 
18- WWF 
19-Türk Eğitim Vakfı 
20-Yapı Kredi 
21-Akfen 
22-Boydak Enerji 
23-AKÇANSA 
24-Kalyon Enerji 
25-Karpowership – Karadeniz Holding 
26-TEMA – MasterCard  
27-Vektörel Çizim 
	28-Doğan Gazetecilik 
29-Hurriyet 
30-Gitti Gidiyor 
31-Mars Logistics 
32-BASF – Kimya 
33-GSK 
34-Toyota 
35-TEB 
36-A-101 
37-Ziraat Bankası 
38-LC Waikiki 
39-TEMA 
40-Pegasus 
41-TEMA 
42-Malkara Belediyesi 
43-T.C Sağlık Bakanlığı 
44-Plastik Sanayiciler Derneği 
45-Sedaş 
46-Genç Sanayiciler Birliği 
47-Hakkari Belediyesi 
48-Migros 
49-Sosyal Sorumluluk Derneği 
50-Halkbank 
51-Knorr 
52-Lipton 
53-Çevre ve Kültür Değerlerini Koruma Vakfı 
54-Otizm Vakfı 



Table 7 Organizations publishing sustainability-contented advertisements 

